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A multidisciplinary approach

Research questions
 How are value chains impacted by climate change and climate variability?

e How can value chains effectively respond through adaptation and mitigation
strategies?

 What are the impacts of such responses to value creation and competitive
advantages in value chains?

Project team expertise

e Value chain management and analysis

Climate adaptation in agriculture

LCA, carbon and water footprinting

Consumer and marketing strategies for agribusiness
Financial and investment strategies for agribusiness

...supported by an advisory group representing industry, science and policy.
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The concept of chains
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Cavendish Bananas Retail Prices - Brishana
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What is the role of food consumers in adaptation?
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What are the important issues?

The cost of living
Health

Economic stability
Employment
Maintaining our way of life

Crime and justice

| Climate change
Education

The natural environment
The quality of our food
Government and politics
Water

Immigration

Food security

Connectedness of our communities

Climate change
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Based on their attitudes to climate change, consumers can be
generally grouped into five clusters

Eco- Eco-

8% Abdicators Undecided

friendlies warriors

50% 66% 72%
Climate change isn’t Climate change is a Climate change is largely
happening natural fluctuation caused by humans.
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t fmcn §mmm ¢ EEm
m m T L

Age Age Age Age Age
o210 28% 28% 0
18% 24%24% 14% 16% 20% 17% 12%22% 24% 16% 1305 14% 19%18%20% 1604 13%14% 17% 20%169%19% 150 12%

6%
30 3% _°IIII. N iIrrTrsurrrrYmiIr e

“I became a vegan due to
climate change. We don't

JoLyy sl male turn on light at night time, we

“| have installed solar “We generally have a e h b wr:]erevetr pizseiglil,elar;?xe educate our children about
panels and _ha_ve water _ healthy and_ We have a reCYF Ing ,|n changetog Ing how to be resilient, we buy
tanks, but this is to save environmentally-friendly and use those ‘green IOFOdUCf[S and grown my second hand. ferment our
money and NOT f:)r household regardlefs of shopping bags.” own f(;un and v_egetatbles own probiotics and are
climate change. climate change. to reduce my 'mpact on saving up for a small wind

the supply chain.
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Consumers think that the ‘big players’ should take responsibility
for adapting to the impacts of climate change

Who is vulnerable? Who is responsible for adapting?
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State governments 34%
Storage companies 10% o
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the United Nations) 0 0
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Local governments 34% 28%
Food manufacturers 37% 26%
Individuals 35% 25%
Farmers 34% 18%
Small and medium scale
33% 15%

businesses

H 1 Notresponsible atall m2 m3 4 5 Highly responsible
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Consumers are starting to consider what they can do to adapt...

... in their own way

Increasingly more concerned about the increase in
food prices

Look for things to address and change in everyday

life as a result of the challenges of climate change

Think about what is acceptable and sustainable
with respect to products, packaging and
consumption
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What type of wine consumers do we have?

nsume at least 2-3 urchase through bottleshops
es a week 16% via ‘supermarkets’
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Adaptation scenarios for wine

Scenario: Award-winning Margaret

Scenario: Favourite Sauvignon Blanc
River to Stanthorpe
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Implications for the wine industry

Will your key growth markets support adaptation?

What opportunities does adaptation present?

What are the implications for your value chain?




Thank you

Lilly Lim-Camacho
Adaptive value chain approaches

t +61733274730
e lilly.lim-camacho@csiro.au
W www.csiro.au

LAND AND WATER FLAGSHIP
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