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Diversity of consumer preferences in different wine
markets Research natiute
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Research objectives ;heAusg?.amne

x to determine the influence of different messages about Australia and
shelf information on choice of red wine by Chinese consumers

X to understand the impact of taste experience orp@rchase decision
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Choice
experiment:
shelf simulation

L/'h-"" T

..y--




Choiceexperiment: Attributes and levels
The Australian Wine
Research Institute

Attribute Levels

1 | Closure screw cap, natural cork
Prestigious, Stately, Modern classic, Modern

2 | Label style contemporary, Modern vibrant, Elegant contemporary,
Eclectic, Lighhearted

3 | Medals Gold, none

4 | Grape variety Cabernet Sauvignon, Shiraz, Pinot Noir, Dry Red Wine

5 | Country France, Chingjustralia, Italy

6 | Price ¥70, ¥130, ¥190, ¥250, ¥310, ¥370, ¥430, ¥490

7 | Store rating 99 points, 920ints, none

8 | Expert rating 96 points, 89 pointsone




Example of a designed shelf
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So how do Chinese choose wine?
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Status quo: Attribute importance

(control group)

The Australian Wine
Research Institute

Attribute %
Store rating 31 °°;
Expert rating 28 (
Country 18 .|
Price 13
Grape variety .

Label
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Communication: Australia Messages W

Research Institute

X communication messages about Australia presented in
advertoriattype articles that can have a positive impact on
the choice of Australian wines over French or Chinese wine

x used to influence consumers at the point of purchase to
choose Australian wines



1 - A great place to visit
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2 - Clean and unpolluted
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3 - Safe food and Wine
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4 - Wines with tradition and prestige
INE MAGAZINE

K ) 4 5

N7 | AT T A — 2t 57 R ZRRE A TINM 20 LU G F ST I

R R BREFHEHBAIERRAL A ERAF T RN - LHEEOR B R TESTAE
AT SEANEROE B 05 XL RYE FERRRREELSFEAW SR REE,
RER TSR LEARTE R L AR 12 50 - EH DOW SR DR it ERE 253
TEREGERFE R ICEH X LR ERITHEERBRT 5, -2 A FENRLHNE
RESHEAENME BAE.

L3 S0B ARG LAVTUEMBREFRAF IS AL R T HIA—ASak A\ RAR T R
R ERESRRNTERESH T ZRBERNERKILE HIFIT.

TS LL

ARI50ZFRERERN
ﬁimm”



5-The best tasting wines in the world
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6- South American coffee goes green (Control article)



