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Factors influencing choice 
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Diversity of consumer preferences in different wine 
markets 
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Research objectives 

× to determine the influence of different messages about Australia  and  
shelf information on choice of red wine by Chinese consumers 

 

× to understand the impact of taste experience on re-purchase decision 
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Choice 

experiment: 

shelf simulation 
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Choice experiment: Attributes and levels 

 

Attribute  Levels 

1 Closure screw cap, natural cork 

2 Label style 

Prestigious, Stately, Modern classic, Modern 

contemporary, Modern vibrant, Elegant contemporary, 

Eclectic, Light-hearted 

3 Medals Gold, none 

4 Grape variety Cabernet Sauvignon, Shiraz, Pinot Noir, Dry Red Wine 

5 Country France, China, Australia, Italy 

6 Price ¥70, ¥130, ¥190, ¥250, ¥310, ¥370, ¥430, ¥490 

7 Store rating 99 points, 92 points, none 

8 Expert rating 96 points, 89 points, none 
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Example of a designed shelf 
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So how do Chinese choose wine? 
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Status quo: Attribute importance 
(control group) 

Attribute % 

Store rating 31 

Expert rating 28 

Country 18 

Price 13 

Grape variety 5 

Label 3 

Medal 2 

Closure 0 
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Communication: Australia Messages  

×communication messages about Australia presented in 
advertorial-type articles that can have a positive impact on 
the choice of Australian wines over French or Chinese wine 

 

×used to influence consumers at the point of purchase to 
choose Australian wines  
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1 - A great place to visit 
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2 - Clean and unpolluted 
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3 - Safe food and wine 
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4 - Wines with tradition and prestige 
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5 - The best tasting wines in the world 
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6- South American coffee goes green (Control article) 


